
GUIDE TO BEST PERFORMING EMAILS 

PART 1 : OPEN RATES
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Welcome to 2015! 



Vera Romano Everlytic  Marketing Manager

Not so long ago I attended a social media conference. One of the 
speakers boldly proclaimed the death of email and that “young adults (18 
to 25) don’t read emails." He was right, but only partially. Young adults are 
digital natives, exposed and adapting to technology like no other 
generation before them. 

It’s not that they don’t read emails; it’s just that they’re selective about 
WHAT emails they read. A mailer sent out by the University of 
Stellenbosch welcoming their 2015 first years had an open rate of almost 
60%. In email marketing circles, that’s huge “jump in the air and high five” 
stuff! The bilingual (English and Afrikaans) email content contained 
essential information students needed to know about varsity life and that 
all important first year. This speaks to knowing your audience’s needs. 
With a 60% open rate, I would say young adults are most definitely still 
reading emails.

Client : University of Stellenbosch
Headline :  Welcoming Programme for 2015 first year students.   
Sent To :  10 505 contacts
Unique Open Rate :  59% (6 187 opened this mail) 

KNOW YOUR AUDIENCE NEEDSLEARNING 1:

To see the full mailer kindly click here

http://live2.everlytic.net/public/messages/view-online/IEFJYIXoQDAL7r9P/6Q4svnX2PIZHfa1D


I’m not one to keep up with legislative changes; most of my exposure 
comes from the vantage point of my couch as I soak in some Law and 
Order. But for key decision makers the national budget speech has 
implications for financial legislation which impacts the running of 
companies as well as the country. 

Sage VIP emailed their clients (key decision makers) a link to a copy of 
the budget speech and information on the implications it may have for 
their Sage VIP product. The results: a 45.7% open rate. 

Consider that 17% of top management generally find their inbox 
unmanageable. With this in mind, Sage VIP’s 45.7% open rate becomes a 
measure of how relevant and valuable readers found the email content. 
With a high open rate like theirs, I'm sure Sage VIP will be using this 
year's budget speech to roll out more relevant content again on the day.

Kudzai Mapfinya Everlytic  Account Manager

Client : Sage VIP
Headline :  Budget Speech 2014 - The latest legislative changes.   
Sent To :  18 473 contacts
Unique Open Rate :  45.69% (8 442 opened this mail)

BE RELEVANT, AUTOMATICALLY CREATE THE VALUELEARNING 2:

To see the full mailer kindly click here

http://marketing.everlytic.net/public/messages/view-online/iypaIFfOZpDPcQYx/vICEoTNGL7xuKuUu
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Ashley Ward Everlytic  Account Manager

Client : Sanlam Investments
Headline :  Your Will: Debit Order for Safe Custody Fee.   
Sent To :  83 564 contacts
Unique Open Rate :  43% (35 995 opened this mail)

PEOPLE WANT TO RECIEVE INFORMATION VIA EMAILLEARNING 3:

To see the full mailer kindly click here

http://marketing.everlytic.net/public/messages/view-online/KcHtCxSDF6Pqchcs/pZ0IhfghrK8BsLcy


The primary aim of this campaign was to provide members with expert 
advice. A strategically placed call-to-action within the subject line ensured 
that members knew right off the bat what type of content to expect when 
opening the message. The call-to-action: identify specialists in your 
province and minimise co-payments. 

By accessing members’ data, Strata Healthcare was able to personalise 
the campaign according to basic preferences, such as addressing 
members in their preferred language (English or Afrikaans).  

The campaign was well received because getting the basics right wasn’t 
underestimated and thus achieving a fantastic open rate. 

Wilene van Greunen Everlytic  Account Manager

Client : Strata Healthcare Management
Headline :   Medihelp: Spesialisnetwerke om bybetalings te verminder.
Sent To :  40 060 contacts
Unique Open Rate :  40.5% (16 232 opened this mail)

GET THE BASICS RIGHTLEARNING 4:

To see the full mailer kindly click here

http://live2.everlytic.net/public/messages/view-online/0ixpoZHVcVXKlc9l/NXcu2mZIB8JI4Vuu
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Jodine Landman Everlytic  Client Services Manager

Client : Media 24 Nuus
Headline :  Gratis digitale toegang vir Die Burger se intekenare. 
Sent To :  9 833 contacts
Unique Open Rate :  44.4% (4 373 opened this mail)

ADD REAL SUBSCRIBER VALUELEARNING 5:

To see the full mailer kindly click here

http://newsletters.media24.com/public/messages/view-online/jsDdW06lUb02JcwP/1f7z8YMcAXnPDMkK
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