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Everlytic's Email Marketing Benchmark report analysed over one
billion emails to help marketers benchmark their own campaign
success rates, and compare to other brands in their industry. In
light of these benchmarks, Everlytic has compiled the best
performing email campaigns sent by our clients in 2015. These
campaigns meet the following criteria:

Email campaigns that have been sent to a database of 10 000
contacts and more.
Campaigns either exceed the open rate average of 24.86%, or

+  Exceed the click rate average of 3.28%.

In this mini-report we look at the anatomy of a successful email
and our email marketing experts highlight why these campaigns
have achieved such excellent results, surpassing the accepted
averages for South African open and click rates as based on the
Benchmark report.
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COMBINED TACTICS IMPROVE YOUR OPEN RATES

With the assistance of their digital agency - Now Boarding - Snymans Incorporated sent out their first email
newsletter to great success. This newsletter performed extremely well because Snymans used a combination
of email marketing tactics we often advise our clients to use: Database hygiene, subject line and design
and content layout.

edhe

Database Hygiene: Subject Line:
This message was clearly L= The subject line included
sent to a legitimate a relevant topic that

THE

database of people who LEGAL LOWDOWN \ demanded interest.

have done business with

Snymans Incorporated. — Who of us hasn't
wondered about what
happens once you have
signed your offer of

1 purchase? Can you

cancel it?

2015 Wrap Up

A note from Jansen Snyman

The end of 2015 offers us a chance to show our gratitude for the support
of our loyal clients and |ook forward to what the new year holds. .

Read More

Design, Content, —
and Layout:

The newsletter design was
well thought through. It has

a good balance between i TG
minimal, relevant text and e ol
images, and includes four

relevant content sections: ot aiied vonenliation
' on your Sale Agreement i Today, 1358

Property News = -

JHB is still hgme to the largest portion of 5.
According to the South Africa 2015 Wealth Rej { S e O < 1B

Johannesburg s home to the largest portion of

Subject: 2015 in Review | Cancelling an Offer to
Purchase

* APersonal Note
°. Property News £ swvmans Inc
°  #AskSnymans FhskBrymans -

*  Property Advice 9
o
lEE

Can | cancel my Offer to Purchase?

A signed Offer to Purchase is a legal. binding dqg
be cancelled under cerain circumstances.

Property Advice

A bank may require notice to cancel a bond|

Paying off a home loan ahead of schedule can 1 Reply Replyal  Forward

close attention to the agreement is important to _
Read More 4—————_’—2’- i

Client: Snymans Incorporated Click to view the online version of this email.
Industry: Property & Real Estate

Subject line: 2015 in Review | Cancelling an Offer to Purchase

Open rate: 46.2%

1

Jodine Landman - Everlytic Account Manager

[ ]
Should you want any more information visit us at www.everlytic.co.za or click here to request a demo. B eve rlyt IC 000
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SENDING TO A SEGMENTED BASE IMPROVES OPEN RATES

Retaining loyal, paying customers for as long as possible isimportant for any business. From an email marketing
perspective, it is imperative that businesses communicate the right message to customers at the right time
during this lifecycle. Cybercellar used Everlytic's filters to send this email as a reactivation campaign to all
clients that had not made a purchase for six months.

ado
This mail was specifically sent —eDear Wine Lover
to those clients who had been I The header image
inactive for 6 months WE HOPE YOU ENJOY o effefztively.c.()mmunicates
the incentivised offer

upfront, linking the subject
line to the message.

R750FF

WHEN YOU BUY 12 BOTTLES CR MORE

|
—  Drive purchases with

Voucher code: 750ff12~—r discounts, encouraging

Expires: 30t June 2015 a positive click rate and

clever use of codes to
A clear and present I: SHOP NOW |

call-to-action button in the =
design to re-engage lapsed o Need Help? @ Have a ge

track effectiveness.

customers. For Cybercellar, Contact suppert Visit our F»? 0 i
this translated into 4 191 Bl
inactive clients now re- HERE'S WHAT'S BEEN HAPPENING ON CYBercELLA|| (I o I L
engaging with the brand. "Subecl Your R75 voucher will Expire Soon
&) ﬁ Today, 13:20
All due to sending an e ective ,ﬁgeir;%:;%@q AWARDED LU =
message to a target group at v WINES ¢ WINES redlt | s

the appropriate stage in the

customen e

: .\;;)ulch;r_f:ads;f 7750"12

WIN WINE |

for a year

'|‘_{ IN WINE |

¢« « > w =

Regly all Farwrd Dedets Meru

FREE SHIPPING TO MAIN CENTRES FOR ORDERS OVER R1 000 | CALL US FORADVICE ON

CYBER
ﬁh CELLAR

Client: Cybercellar Click to view the online version of this email.
Industry: E-commerce

Subject line:  Your R75 voucher will Expire Soon

Open rate: 30.3%

Ashley Ward - Everlytic Account Manager

™ 1 ™
Should you want any more information visit us at or click here to request a demo. eve rlytlc 000
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YOUR SUBJECT LINE AFFECTS EMAIL DELETION

One of the most effective aspects of the NetFlorist email, aside from its colourful design and easy to navigate
format, is the subject line. A subject line is the one thing that lies between an email being opened or deleted.
NetFlorist's subject line aims to pique interest and offer value, whilst being brief. This is the trifecta of an
effective subject line.

(2 1]

The SUbjECt Iine: 7" Sameday Delivery
noutanniversan ol {NetFlorist s

Thursday - pay with eBucks!”

) - Flowers | Gifts | Jewellery | The Bakery

13 dOU b ly Effe ctivein that Just kidding! It may not be your anniversary on Thursday but because we don’t L

o |t p i ques the ever want you to have that feeling again...save yourself while you can!
reader's interest. 4 B7 i

Although smaller than the average rose, these hybrid

) o 3 beauties can have up to 8 buds per stem. This rose is the
in highlighting the fact centre of attention in any surrounding.*

that you can pay for
anything at NetFlorist
with your eBucks

e |t offers additional value

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

|

l

: The target audience is also
I key to the relevance to how
: effective your subject line is.
: Sending an email to clients
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who don't use eBucks at all
may not have the same
effects on the open rate.

NetFlorist
harold@neifioristco za

Subject: Your anniversary's on Thursday - pay

with eBucks!
; - Today, 1401
BTN
and chuster rasea sre haek int
Need delivery today? View our Sam
e NetFlorist :
a1 idding! [t may 2ot be your anniversary on Thursday bu: because we don't

12 hare that frling sgain...sovre yoursalf sbile you can!

=T AR

Allhgugh smaller than Ihe average rose. these hybrd
beoulies con have up to 8 buds per stem. This rose is 1he

Client: NetFlorist Click to view the online version of this email.
Industry: E-commerce

Subject line:  Your anniversary's on Thursday - pay with eBucks!

Open rate: 37.6%

Kudzai Mapfinya - Everlytic Account Manager

[ ]
Should you want any more information visit us at www.everlytic.co.za or click here to request a demo. B eve rlyt IC 000
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PERMISSION-BASED SENDING IMPACTS OPEN RATE

Email marketing is an essential part of targeting prospects online, and getting people to actually open your
email is a hurdle many marketers face. A deep understanding of their client's needs and purchase habits is the
basis of Vox's email segmentation, which has shown great open rate results.

L2 1

Vox's subject line poses a
dilemma, to which Vox
has a solution.

The implication is that if
you do worry about losing
everything, you'll open the
mail to find out more.

Because Vox has access to
customer’s purchasing history,
they could segment the
communication as a way of
upselling and cross-selling to
existing clients who would be
interested in such a solution
to begin with.

Is this your

backup %
strategy?

&

ax Telecom

Recover lost data d

Unlimited,
secure storage

Backup your
data to the cloud

DI 2

nPTion 1
Month To Month

Annual Option
R69.00 R720.00
Uy Now QI BUY NOW

Don't want te use all your data? Consider using our USB eption

Ring your data

Onca OFF RBAG.00 sy st ek 1 0

Consistently voted
as oneo

5A’s best ISPs*

Speed up your BackUp experience
with Fot Pipe Dota

fat pipe”

Please cantacti for more infa.

Emuil
Tak

Emil Powserea By

VCX telecom

The email campaign created E
awareness amongst Vox
clients about a new product
in Vox's stable of solutions.

Client: Vox Telecom

Industry: Technology & Science

Subject line:  What would you do if you lost everything?
Open rate: 27.8%

Monica Rodrigues - Everlytic Account Manager

Click to view the online version of this email.

Vodacom SA [ B2 & =

\

Subject: What would you do if you lost everything?

Today, 13:28

S Lty

strutegy?

e = i} =

Hegly Higly o

Lo o
=

Should you want any more information visit us at www.everlytic.co.za or click here to request a demo.
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provides just enough information in their mailers to keep their customers interested and clicking
- through for more. Call-to-action buttons are crucial when engaging with your readers. They give a clear
indication of where your reader’s interests lie, whether your mails are too long, or whether you have too much
text above the fold.

odbo

NEWSLETTER - June 2015

The Veloster Turbo has arrived.

gl Trust Us. It's Fast.

# The Hyindai Veloster range in South Africa hias recelved
ashotin the arm with the addition of a turbo-boosted.
direct petrol injection engine, along with more sporty
and uxury features that makes this atiractive hatehback
awell-rounded spofts package

In Hyundai's instance,
the majority of the clicks
happened above the fold
which is where their main
article was inserted.

The Veloster Turbo is also pointed to where the Hyundai
brandis heading: to produce vehicles with advanced
€ngine and ransmission technalagy that will appeal to
car buyers that are laoking far an exciling, yet refible
and ipned automonile

. INTERNATION,
The second most clicks
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Hyundai sends a message to Space|

which redirected readers
to Hyundai's home page.

Hyundai Motor has usedthe brand’s ‘New THink
most distant of families, setting B
daughter of an astronaut on the Inteinational Spal
hand-wiitten 1etter 1o send to ner father, Hyundai i
wa a:hier message [

f

Avery well laid out mailer. o S T B9 19.16
Hyundai'gets innovation award for | : o

¥ 4 Hyundai South Africa *
The Hyundal Motor Company has received the Jurj hyundaisa@hyundai.coza
Awards 2015 for its innovative carbon-fibre frame
concept car. The prize was presented during the Ji
Paris

Subject: The Latest 2015 Hyundai News

Today, 1374

Hy! lebrates its 30tH

During its 30-year histary, the Sonata has been col
new ook and inngvative technologies to enshie e
its class. Mostrecenty, the Korean brand intrody

o the Widdle Eastin Septembi]

id-engine coupe

Hyundai Moter Company has revealed its latest mj
aggressively-siyled high-performance coupe can
lightweight two-seat concept, unveiled atthe 11th
canfident statement about Hyundai Motor's passi
expertise in the development of advanced vehicle

Find out mare >

Hyundai Motor donates towards Ne

Hyundai Motor Company is donating US$ 300 000

: rebuilding projects in quake-Fit Nepal. The donati -
BY  (RCs)willzupportthose parts afthe couritry ey £ & = im| =
" 78 -magnituds sarhquake
Feply Replyall  Forwand Delete Meru
Mk . _
e — — e e e— b

Hyundai Automotive to view the online version of this email.
Automotive
The Latest 2015 Hyundai News

8.6%
- Everlytic Account Manager m

[ ]
Should you want any more information visit us at www.everlytic.co.za or click here to request a demo. B eve r|ytIC 000
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VALUE-ADDED COMMUNICATION PROMOTES ENGAGEMENT

The Ackermans newsletters do more than just advertise products and specials to their consumers, they also
feature valuable articles that tie in with the products being promoted. Ackermans’s email marketing messages
use value-added content that supports decision making around purchases, drives traffic to the Ackermans
website, and promotes in-store purchases.

vialolelalin The content sections in the
« opeuanaccou email tell a story.

R = DEALS

The heatmap clearly identifies
popular top line navigation
items (in this instance,

Ladies clothing).

With our wide selection of beautiful, affordable lingerie, this year is your chance to do the month of love right
Make every day a special occasion with the 2-packvalue bra and pick up all your nightwear, cosmetics and
sweet treats in one convenient place. Look and feel your bestthis Valentine's Day.

The newsletter is highly
visual, with imagery
and content that leads
subscribers from the
“why” of the purchase,
to product listing and
gifting ideas, to after
sales garment care.

Each item in the email links
back to a corresponding
section of the Ackermans
website and is tracked using
Google Analytics. e ——— et e — e

Id rework your lingerie drawer for yourself.
e

LOOKING AFTER
LINGERIE
All you need to cmfﬂ‘

know about looking
after your lingerie.. E:;pu-‘“’gﬁ

subject: Beautiful affordable lingerie+ Valentine's
Each item has a call-to-action S
for more information to Counsaling, and mere.
encourage engagement. The
results: 4 298 people clicking

through to the website.

Taday, 1355

b Love our newsletter? Prevent it from ending up a
| by adding info@ackermans.co.za to your address

| £ |w|o o]

! o Q- L
l . BE FABULOUS

Heply Heply eal Forward Uedete Meru
l (]
Client: Ackermans Click to view the online version of this email.

Industry: Retail & Wholesale
Subject line: Beautiful affordable lingerie+ Valentine's gifting ideas
Click rate: 8.1%

Mandisa Maphango - Everlytic Account Manager

Should you want any more information visit us at www.everlytic.co.za or click here to request a demo. E everlytlc 000
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ENGAGED SUBSCRIBERS OPEN MORE EMAILS

Stellenbosch University understands the importance of keeping new students informed and engaged; using
newsletters to provide information to students with relevant subject lines to prompt email opens. Stellenbosch
University sent the email below to 10 708 contacts and received a phenomenal open rate of 64.4%, more than
half of their database has actively engaged and opened the email.

— Functions as a hyperlink
that when clicked on,
automatically scrolls users
to the Afrikaans version of

Wiicoming programme for Arst-year Maties of 2016; what yoo should Kaow the ema | | .
From the moment you srvive ot campus. you will have t eske off fn many directions. Dur website: el @
you thould know about Stelenboach li-bversity's wek oming progrsmme scheduded for lanuary 1614

Yyl ol 1Al o e b el e K e o Wl sl (i il i it el B

This is the English e L T ——— == Dri.ves t.raffic to .the

language version of e e ynlver.sny.websute by

the email. ko o S o S A ol Sk ety including links to more
information in the emails.

armrpt and groet fox Garents wih the dean of your Gully

smnnt st at regiibiation také
the First 1w dmges Thusrnday, 7t

Plrase rmad the sedssite cavely a0 make yore-
plave, and whae) g

tne, B0-masd Brkiatm 10

il o uthamivg, Thit iy wspmcially
dapssaey ot ey, 37 Dnsssary,

T ettt s s smpoe ant informuatien stiout arceg o 1 (aary i Infommation Senkc e you €40 tagtier; ot g i welcoming parios;
BArking arvangements fec the first dirs iNfermation Sessiint far vEagents with sheciad learming nesdi; e Sfferant suppert sefites ad rell s hire 16 Pisure yéur sility

o0 -¢honpiss and 0 1o, This information il belp you ta sasity B your wy around ampus. Also remesbes to o

cell phone.

tou wil recebi a pred copy of the welcoming peogramme ot yoor it chister. P50 or reskdence gatherieg or on asshal ol
reieba s programme as it includes the duy-taduy tnerary of the antive Welcoming Progranme, The stectranic format of
webisite In Jaewiary 1 Q,

Matietang awaits yaut

Subject: First-year of 2016: your Matie welcoming
programme / Eerstejaar van 2016 jou

Matie-verwelkomingsprogram
Today, 12:42

The: etk ity i hasis L, nie iy st hamis bl Somess s bt Rirsoe Hioi's e, v . smfwelie s 1
weet vain die Unioersitell Stellenbosch se verwelkomingsorogram v Janusrte 1016

Varwelkomingsgrogram vit Erste]sar Maties van 20162 wat Jy Behoort T weet_

AT R s D e e e

Afrikaans language e e
Boshmerk hierdie webadees up al jou boeybolie sadat jy in 'n WE ke ke o fr ety wil meel

readers have access to R B I it ST s

. . N Mt puers/vongge Ing daardie megssg am 1500 191 19,00 im die Danle Crmvee Stadion & Cepiaenburg plaas. Varskets ander pef e
this Afrikaans version o s g o e L o e
. i B S o e s Lo
of the mailer by clicking e P s S il s . 00 e A 44t s i
he link bel »__

on t elin elow e wabtubste bewat nok belanprike inigting cor ander mear die biblatack en Inligtingsdens: boe 15 kan regirser: soroer g o

the header.
v ol s s B b oAt o
e e g o e e e & & 5 m =

golaad word

Client: University of Stellenbosch Click to view the online version of this email.
Industry: Education

Subject line:  First-year of 2016: your Matie welcoming programme

Open rate: 64.4%

Alana Major - Everlytic Account Manager

[ ]
Should you want any more information visit us at www.everlytic.co.za or click here to request a demo. 9 eve rlyt IC 000
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ALIGNING EMAIL INTENT TO AUDIENCE

This Discovery Insure mailer stands out in the way it has aligned the email's intent (providing information) to
the audience it was sent to. When readers have subscribed to a company’s newsletter, they are not only kept
up to date with information, but they are also following the brand’s story.

Subject Line:

One of the first things a
reader looks at is the Subject
line, this is one of the main
factors when it comes to
deciding whether you will
take the time to read your
mail or send it straight to

€ Discovery

Insure

Once subscribers open the —_ ) )
; L p the junk folder. The subject
email, the email is further ! . .
. s line was enticing because it
strengthened by its structure Baar B read ttenti
and content, which is specific We're pleased to share that our Discovery Insure telematics technology has B =C readers attention.

and designed to inform. been recognised as the Most Innovative New Digital Product and the overall

EMEA {Europe, Middle East and Africa) Digital Champion at the re Lent Gartner

Financial Cool Business Awards. The awards recognise the innovgiive use of
The content Spea ks to the technology to highlight best-in-class initiatives in the financial icesdogusin

award, product excellence More than 150 Gartner clisnts at Gartner's Sympasium 1 Barcelg
and how the technology is pated in an online polling survey and voted
beneficial to consumers. e How can this technology help you?

Ei‘_\f opting for our Sn'ia\":phnne-enab ed DQ-Track. youre able 1o £4
back on your monthly fuel spend for driving well, effectively decrg
Subyfet: Discovery Insure wins two awards at the
2015 Gartner Financial Cool Business
Awards in Barcelona

monthly premium.

Our technology offers unigue safety features. notably ImpactAleri Todey, 1330

pick up if you've been in a severe accident. We'll send immediate

sistance to the accident scene if we can't reach you. We also give P ks o syt ecersen

of imminent bad weather and the ability to |ocate all the vehicles

your Plan on your cellphone.

Furthermore, the mail ———@ Look out for these new features
keeps consumers in the
|00p Wlth Discovery |nSUre’S enabled DQ-Track for in-vehicle emergencies. and our app will bg
achievements, as well use with the Apple Watch.

as added perks, and
upcoming developments.

From 1 December, a'vehicle panic button will be available with th

f you need any assistance with the smartphone-enabled DQ-Tra
speak to your financial adviser or email us at vitalitydriveinfo@dig

= & =¥ m

Regards

*:

Regly Higly o Forward Uewte

Chief Executive Officer

Discovery Insure - k | E@ AL

Client: Discovery Insure Click to view the online version of this email.
Industry: Financial Institutions
Subject line:  Discovery Insure wins two awards at the 2015 Gartner Financial
Cool Business Awards in Barcelona
Open rate: 46.6%

Denise Jackson - Everlytic Account Manager W

Should you want any more information visit us at or click here to request a demo. eve rlytlc 000
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A STRONG BRAND PRESENCE ENCOURAGES CLICK-THROUGH

Sanlam used the iconic “Rumble in the Jungle” to reflect on the group’s approach to financial investments
- cautious and strategically bold. The email campaign announced their new ad campaign and achieved a
phenomenal 20.8% click-through-rate. An 18.9% increase in click-through-rates distinguished them from the
rest of the industry players.

Sanlam fully understood

that the design should simply
Sanlam exceeded their == be about engagement, and
industry benchmark for compelling the reader to take
click-through rates by the next step in clicking on

identifying a selective the call-to-action link of the
audience with an Doar allsaguos email campaign.

established and immediate
connection to Sanlam.

With a strong focus on
brand presence, Sanlam
included a prominent pre-
header that summarised
the content of the email.

»  View television commercial

The main call-to-action link —
was immediately visible
when scanning through the
email's content, and placed
above the fold within the
preview pane for desktop
emails, which contributed
immensely to the success
of this campaign.

Subject: Taking investments to market with a
knockout advertisement

| Today, 14:43

Client: Sanlam Click to view the online version of this email.
Industry: Financial Institutions

Subject line:  Taking investments to market with a knockout advertisement

Click rate: 20.8%

Wilene van Greunen - Everlytic Account Manager m

Should you want any more information visit us at or click here to request a demo. everlytlc 000
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aim is to communicate industry critical information to consumers, their clients, estate agents,
and those listing their property. The primary aim of this email was to provide their segmented subscribers
(only estate agents) with key information and how it would have real-world implications on their role.
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This is a classic email
marketing strategy that still
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It makes it easier for readers
to follow through, as justified
by the 18% click-through-rate -
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PORTAL TIP

How to get the correct pho

A wide angle makes a room look more spacious and
¢ the furthest comer or doorway of a home to include

room in the photoaraph as possible:
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Property24 to view the online version of this email.
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New labour law and estate agent employment contracts
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- Everlytic Account Manager

Should you want any more information visit us at www.everlytic.co.za or click here to request a demo. B everlytlc 000
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